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Sustainability today

93% of consumers expect brands to take more responsibility for
environmental and social issues. 

A sustainable future is based on a physical
balance between what the Earth produces as

materials, energy, and ecosystem services and
our need to provide the essentials for our

survival and that of all other species.

Sustainability fundamentaly is ethical concern



Our Road Map
towards
SUSTANABILITY



5 myths about
implementing sustainability

Complicated
Don't have time
Too many involved people
Expensive
It makes NO CHANGE





















https://www.footprintcalculator.org/home/en





The Benefits of Becoming a
Sustainable Business

Clear Company Strategy 
Reduced Business Costs
Waste Reduction
Increased Productivity
Better Brand Image &
Improved Competitive
Advantage
Better Employee Recruiting &
Retention





https://www.sitra.fi/



Immediate and practical action must be taken to
address the serious environmental and climate change

issues that confront the planet and society. Corporations
large and small are essential actors and stakeholders in

an unprecedented effort to shift production and
consumption away from linear and waste intensive

practices toward systems that promote reuse, recycling
and a general reduction in unsustainable exploitation of

degraded natural capital.

Sustainable future





A sustainable future is a
humane and equitable

sociopolitical, economic,
and cultural reality that

values all human life and
provides resources for all

generations today and
into the future.


